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Skyn
Skyn Solutions for Stressed Skin is the first skin-care brand 
ever created to combat the physiological effects of stress on 
the largest, and most exposed organ, our skin.  It is a high 
performance skin-care system of products that bring instant 
relief, immediate results and long term benefits to stressed 
skin, both internally and externally.  Pure Cloud Cream offers 
intense hydration while the Pure Cloud Cleanser removes dirt 
and the most stubborn eye makeup. 
From left to right: $65; $28
www.skyniceland.com

Repêchage
Repêchage eye rescue pads are packed with 
antioxidant-rich punch which will help you feel 
your best and also look well rested
$8.40
www.repechage.com

Dermablend
Created in 1981 by an American dermatologist, 
Dermablend has been recognized as the expert 
in coverage cosmetics in the US for almost 
30 years. The exceptional performance of 
Dermablend products in terms of coverage 
and wearability lies at the very heart of its 
expertise. High performance: wear and coverage 
has ensured its well-known and renowned 
recognition by the medical community and 
professional makeup artists. All Dermablend 
products are Dermatologist Tested, Allergy 
Tested, Non-Comedogenic, Non-Acnegenic, 
Fragrance Free, Smudge-Resistant and up to 12 
Hours of Wear.
www.dermablend.com

Jimmy Choo
Jimmy Choo’s first fragrance has a green 
top note, heart note of tiger orchid, and a 
base note of toffee and sensual Indonesian 
patchouli. This is a scent comprising equal 
measures of female empowerment and 
elegance and one that evokes glamour, 
confidence, desire and refined sexuality.  
The exquisite amber bottle encasing the 
Eau de Parfum is inspired by jewel-colored 
Venetian Murano glass, evocative of the 
jewel-encrusted Jimmy Choo stilettos that 
grace the red carpet. 
$95
www.jimmychoo.com

Lipsy London
Lipsy London launched their 
first fragrance, Lipsy, in the US. 
It comes in a pink heart-shaped 
glass bottle with charms around 
the neck. The lay-down design
makes the fragrance stand out 
from the pack with its sleek and 
exclusive design.
$45
Bloomingdale’s locations and 
online 
www.lipsy.com.

Tiffany & Co.
Tiffany Locks pendants in sterling 

silver (from left): Emblem lock, 
large heart lock, mini round lock 

with a pendant chain.
$125,$135,$100

Photo Credit: © Tiffany & Co.
www.tiffany.com




